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John Knific
Managing Director, Wisr 

jknific@eab.com

Ian Watt 
Managing Director, Partner Success, Enroll360

iwatt@eab.com

https://www.eab.com/
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3“Yield Season” Does Not Begin in February

Cultivate AidApply Yield 

Enroll360 Premier Solutions to Help You Succeed at Each Stage of the Funnel 

https://www.eab.com/
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Likelihood-to-yield ratings 

for all admitted students

Enroll360 Yield

Advanced Predictive Analytics that Focus Outreach to Admitted Students

+

Survey 
responses

150+ additional 
data points

Survey Results Plus 
Advanced Data Science

Advanced statistical methods

Remarkably Predictive Insights

https://www.eab.com/
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From Insight to Action: 
Enroll360 Yield Helps Focus Staff Time and Energy

University A: Admit Pool

240

3,861

14,403

Assigned to Specific

Counselor

High Priority Based

on Yield IQ Model

Total Admits

https://www.eab.com/
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9“Official” Information Only Goes So Far

The ability to review easily 
accessible, authentic feedback 

has become an expectation 
before making virtually any 

purchase decision

https://www.eab.com/
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10Enroll360 Yield + Wisr

A Powerful Combination to Enhance Enrollment Yield

Enroll360 
Yield

Understand
your 

admitted students

Engage 
your 

admitted students

✓ Data-informed, focused, 
efficient staff engagement

✓ Gain forward visibility into 
enrollment outcomes

✓ Understand nonyielding 
students’ decisions

✓ Scalable, authentic peer-to-peer 
influence and engagement

✓ A force multiplier for existing 
approaches to high-intent students

✓ A rich new source of data to feed 
into your Yield models

https://www.eab.com/
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11Seeking a Social Solution

Social Media’s Unfulfilled Promise

Promise

Scaling Intensive Engagement 
Via Crowdsourcing

Reality

Limitations of Traditional Social Media 
as a Yield-Management Tool

Distractions

Uneven content quality

Limiting site architecture

Siloed

Data rationing

Platform rejection

Lukewarm commitment

Your School’s 
Admitted-Student Facebook Group

Opportunity to 
freely ask questions 
and offer opinions; 
both activities seed 
content

Quick answers to 
specific questions, 
archive of info in 
previous posts

Admitted 
student

https://www.eab.com/
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12Wisr Virtual Communities

• Ambassador Roles/Training 

• Management Dashboard

• Step-by-Step Playbooks

Easily Manage Student & 
Campus Ambassadors at 
Scale

Provide Students with 
Relevant and Personalized 
Content

• Sub-Community Support

• Indexed Q&A

• Automated Email Digests 

Gain Insight Into A 
Student’s Likelihood to 
Apply and Yield 

• Optimized for Enrollment

• Engagement Scores 

• Predictive Yield Dashboard

https://www.eab.com/
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13Campus Ambassadors

Wisr Lowers the Hurdle to Mobilize Campus Evangelist and Experts

Three Types of Wisr Ambassadors

Representative responsibilities:

✓ Respond to inbound student questions

✓ Post in communities to drive momentum

✓ Reach out to students with low engagement

Student ambassadors

Faculty/staff ambassadors

Alumni ambassadors

A cast of hundreds

https://www.eab.com/
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14Campus Ambassadors

Ambassadors Receive Live Training and On-boarding Support from Wisr

https://www.eab.com/
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15Campus Ambassadors

Ambassadors Start the Engagement ‘Flywheel’ Effect by Posting Stories

https://www.eab.com/
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16Personalization through Communities

Community Customization Allows You to Focus on Unique Audiences

Private option helpful for cases in which 
students may wish their participation not 
to be generally known (e.g., mental 
health community)

https://www.eab.com/
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17Personalization through Communities

Community Leaders are Designated for Specific Areas of Expertise

Each community has discussion boards, events, sub-
directory of members, file sharing, and a 
customizable landing page

https://www.eab.com/
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18Personalization through Communities

Community Customization Allows You to Focus on Unique Audiences

Communities Graham Yasmin
Yasmin’s 
parents

Student AMAs ✓

School of Business ✓ ✓

Parent Hub ✓

LGBTQIA+ Center ✓

Financial Aid and Scholarships ✓ ✓ ✓

Parents only

Students only

Users choose what communities to interact with based on 
recommendations coming from the site, their goals and interests, etc.  

https://www.eab.com/
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19Student Functionality Re-Cap

Profiles + Chat

Profiles of both 
students and 
ambassadors to 
initiate direct chat 
exchanges

Communities

Private or Public 
groupings of 
ambassadors, topics 
and events

Discussions

Topic-driven posts that 
can serve as 
announcements, 
resource sharing, or 
general Q&A

Events

Event distribution 
within specific 
communities or site 
wide

Digests + 
Notifications

Smart-triggered 
communications 
based on site activity

https://www.eab.com/
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20Invitations Optimized for Admissions

CRM and Email Invite Management

Pre-built source formats, Wisr
fields, and queries to easily 
import records and auto-invite 
students through Slate

https://www.eab.com/
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21Personalization through Communities

At First Log-in, a Prospect Feels like it was Designed Just for Them

Imports from CRM can pre-
populate recommendations 
without a user having to 
complete additional steps

https://www.eab.com/
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22Automated Nurture Emails

Email Digests a Highly Effective Means of Driving Student Engagement

Wisr’s automatically optimized and 
customized digest emails push users to 
content and increase site engagement.

15%
Click through to 
Wisr app

52%
Open rate of Wisr
digest emails

https://www.eab.com/
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23Wisr Reveals Student Intent

Students’ Wisr Activity Shows How Likely They Are to Yield

1) Relative to students who do not join Wisr

Number of site actions taken per student

Deposit Rate by Number of Site Actions Taken

Wisr Users

62% 64%

85%
92% 92%

100%

0 100 200 300 400 500

% of total 
students

36% 37% 15% 7% 4% 2%

3.4x
Median difference in 
likelihood to yield for 
students who join Wisr

https://www.eab.com/
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Three Takeaways from Today’s Session

1 Peer-to-peer influence is a critical component of yield strategy

2
Wisr provides a scalable, manageable structure to harness and 

unlock the power of peer-to-peer influence

3
Wisr interaction data adds further predictive power to existing 

EAB yield models

https://www.eab.com/
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25Q&A

Tell us what you thought of today’s session, via our post-webinar survey

Listen to our podcast “Office Hours with EAB,” available via most podcast apps

Visit EAB.com for other yield season resources 

John Knific
Managing Director, Product, Wisr 

jknific@eab.com

Ian Watt 
Managing Director, Partner Success, Enroll360

iwatt@eab.com

https://www.eab.com/


Washington DC   Richmond   Birmingham   Minneapolis   New York   Chicago

202-747-1000   eab.com


